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All Rights Reserved. This Pitch Deck, or parts thereof, may not be reproduced in any form without permission.

This Pitch Deck is provided solely for convenience and does not constitute legal or investment advice nor an offer for sale of
securities. This presentation is intended to provide information only to potential investors. The information is provided by Pancho
& Lefty Brands, LLC (the “Company”) and while we will endeavor to keep the information up to date and correct, we make no
representations or warranties of any kind, express or implied, about the completeness, accuracy, or reliability of the data contained
in this disclosure memorandum or the suitability of the offering for an investor.

Some graphics or images utilized in this disclosure memorandum are for display purposes only and, unless otherwise noted, are not
necessarily related to the operations of the Company.



INTRODUCTION:
HISTORY 

PANCHO & LEFTY’S SALSA  2.0
PANCHO & LEFTY’S MESQUITE FIRE COCKTAIL



Pancho & Lefty’s: History
Background:

The original Pancho & Lefty’s brand salsa began in December 1992, at
a Christmas Eve party being held at Jesse Carrigan’s home. Invited
neighbors and friends were given a few bottles as gifts and within a
few days, many had called offering to purchase a bottle prior to New
Year’s Eve. Five months later, in May of 1993, Mr. Carrigan
incorporated and began selling salsa to local supermarkets. The first
official batch was 10 cases, and the first day of sales were made to
five independent local grocers, each store purchasing two cases each.

Pancho & Lefty’s Salsa began advertising on local talk radio stations,
and within a few months, became the number one selling salsa in the
Tampa Bay/St. Petersburg/Central Florida market.

In early 1995, Mr. Carrigan called Rush Limbaugh’s network about
advertising, and a few weeks later, a nationwide advertising campaign
was agreed on. The total cost exceeded one million dollars, of which
the company borrowed from three investors.



Salsa outsells Ketchup to rank 
as # 1 Condiment

Original pics of 
presentations to restaurants



• Background: Continued

• In early 1995, Mr. Carrigan called Rush Limbaugh’s network about advertising, and 
a few weeks later, a nationwide advertising campaign was agreed on. The total cost 
exceeded one million dollars, of which the company borrowed from three investors.  

• By the end of that first year of advertising nationwide, Pancho & Lefty’s Salsa was 
on the shelves of excess of 20,000 supermarkets and local independent grocers. 
Sales were annualizing at an estimated $14-$20 million. To continue to grow, and to 
take advantage of nationwide popularity, and continue advertising on Rush 
Limbaugh’s network, the company decided to do an initial public offering of 
approximately ten to twenty million dollars. Two securities firms made offers, one a 
NYSE member firm, which offered $20 million for a twenty percent share. 
Additionally, a major food company invited Mr. Carrigan to a round of golf, at 
Augusta National, and a meeting  to discuss acquisition.

• Unfortunately, the three investors had other plans, deciding not to renew the 
loans made to the company, and to “not be so anxious” to go public. They were able 
to convince most shareholders they were more capable of “taking the company 
public,” (they had just taken their own company public) and that the debt they were 
owed would be renewed. Within five months, they had formed a new corporation, 
stripped the assets of Pancho & Lefty’s, leaving the liabilities in place, and filed 
bankruptcy for Jesse Foods Company, the owner of Pancho & Lefty’s Salsa. 

• Sales began to decline immediately, and within twenty-four months, Pancho & 
Lefty’s Salsa had virtually disappeared from supermarket shelves. Leroy Neiman portrait of Rush Limbaugh given as 

a Christmas present to Mr. Carrigan on executing 
1 year advertising agreement.



Outsells:

• Pace
• Old El Paso
• Chi Chi’s
• Ortega
• Paul Newman
• Taco Bell
• La Victoria 

(Hunt’s)

Pancho & Lefty’s 
Sauce #1 in 

Tampa/St. Pete 
Market
in 1994, 

‘95 and ‘96.



• A & P Tea Company
• Albertson s
• Bruno’s
• Central Grocers
• Dillions
• Fleming Companies
• Food Lion

National Accounts:



“the most requested 
product our supermarket 

has ever received in my 40 
years as a groceryman.”  

CEO 
Major Mid-West 

Supermarket Chain 

National Accounts:

• Haddon House
• Harris Teeter
• HEB
• King Sooper
• Kroger
• Lucky Stores
• Meijer
• Nash Finch
• Publix
• Ralph’s Grocery



• Roundy’s
• Safeway Stores
• Schwegmann
• Super Value
• SYSCO
• United Grocers
• Vons
• Walgreens
• Winn-Dixie

National Accounts:



Six months sales 
January 1, 1996-June 30, 1996; 

120,000 cases, 
Approximately 1.5 

million bottles.

Sales for the year, 1996, were 
on target to exceed

$14 million…
600 thousand cases, 
7.5 million bottles.



Campbell’s Buys Pace Salsa for $1.1 Billion; 20 x’s Earnings



Pancho & Lefty’s 2.0: First Batch



Pancho & Lefty’s 
‘Mesquite Fire’

Salsa

ROASTED TOMATOES
ROASTED JALAPENOS



PANCHO & LEFTY’S:  2.0
DIFFERENT

Yet, the same. With two exceptions.

One, we add a touch of ‘old Mexico.’

We roast some of the tomatoes and some of the jalapeno.
The way street vendors in Guadalajara and throughout
Mexico do, over open flames, using Mesquite wood, charring
the skins bringing out more flavor and more spice.

And we changed the label. Still two hombres, based on
legendary characters; a “bandit” and a “bounty hunter.” One
with a shot of Tequila Blue Head in his hand, the other a cigar.
Original art painted by the same artist who designed the
original label, thirty years ago.

Millions of people bought “Pancho & Lefty’s” salsa; many will
remember the name, the quality, and be delighted to see it
on the supermarket shelves once again.

FIRST BATCH
45 Bottles

Bottles are filled at 185 degrees and separated to 
speed up the cooling process needed 

for vacuum seal closures to close properly.



Quila Maria’s Margaritas enjoyed with Pancho & Lefty’s Salsa  overlooking the 
Pacific Ocean in Puerta Vallarta, Mexico

Photo Courtesy, Dos Cisness, Puerta Vallarta



Mesquite Fire
Tequila Cocktail

Aged with 
Mesquite and Cinnamon 

The Company will 
contract with Quila
Maria’s Tequila Ria, 

LLC, to produce, bottle, 
and manage 

distribution and sales 
for the Company’s 

“Mesquite Fire” 
Tequila Cocktail. 



QUILA MARIA’S TEQUILA RIA, 
bottling and manufacturing facility, Tampa, FL



Pancho & Lefty Brands, LLc
12 UNITS

$35,000 Per Unit

Each UNIT Consisting of 100,000 Class A Membership Units

Pancho & Lefty Brands, LLC (the “Company”) is a start-up development stage company, incorporated under the laws of the state of Florida, that has
been formed for the purpose of developing, marketing and offering for distribution a line of salsa with the brand name of Pancho & Lefty’s “Mesquite
Fire” Salsa, and a tequila cocktail with the brand name Pancho & Lefty’s Mesquite Fire Tequila Cocktail. To provide the funds necessary for
development of these products, the Company is offering a total of 1,200,000 its Class A membership Units (“shares”). The shares are offered in UNITS
(the “UNITS), each UNIT having 100,000 Class A Membership units (“shares”) of the Company.

THE UNITS, SHARES, HAVE NOT BEEN APPROVED OR DISAPPROVED BY THE SECURITIES AND EXCHANGE COMMISSION OR ANY STATE
OR OTHER REGULATORY AUTHORITY, NOR HAVE ANY OF THE FOREGOING AUTHORITIES PASSED UPON OR ENDORSED THE MERITS OF
THIS OFFERING. THE COMPANY HAS NOT FILED THIS OFFERING WITH ANY REGULATORY AGENCY; HOWEVER, THE COMPANY WILL USE
A PORTION OF THESE PROCEEDS TO FILE A REGULATION D RULE 506 (c) PRIVATE PLACEMENT MEMORANDUM WITH EACH OF THE
AFOREMENTIONED AUTHORITIES AND PROVIDE INVESTORS WITH SUCH DOCUMENTS VIA AND INVESTOR PORTAL WHEN THEY ARE
AVAILABLE.

Price Offering Expenses Proceeds to Company

UNIT Price

Maximum $ 420,000 $ 42,000 $ 378,000  
$ 35,000 $ 3,500 (1) $ 31,500 (2)

January 15, 2021

FOR INFORMATIONAL & DISCUSSION PURPOSES ONLY

PROPOSED REG D 
RULE 506(C)
OFFERING

DRAFT



The Company will use 
approximately $15,000  of 

the proceeds of this offering 
for the legal, accounting, and 

preparation of the Private 
Placement Memorandum 
and Investor Portal for the 
Reg D 506(c) offering. This 

amount is part of the 
$30,000 allocated in the 

‘offering expense’ in the Use 
of Proceeds.



Name Position Shares 
of Units

% After this 
Offering

% After 
Offering

Jesse Lee Carrigan Managing 
Member

1,000,000 38.46 1,000,000 26.31

Jose Leonardo Lopez Manager 1,000,000 38.46 1,000,000 26.31

Member Advisors Members 600,000 23.07 600,000 15.78

REG D RULE 506 (c) 
Offering

1,200,000 31. 60

Total 2,600,000 100.00 3,800,000 100.00

The Company currently has two members, the organizers and founders of the Company, Messer's Jesse Lee Carrigan (“Lefty”) and Jose Leonardo Lopez
(“Pancho”). Messer’s Carrigan and Lopez are the Managing Members of Quila Maria’s Tequila Ria, LLC, as well as major membership unit holders.

Prior to the Company filing a proposed Reg D 506 (c) offering, other members of Quila Maria’s Tequila Ria, LLC, are invited to pre-subscribe for
membership units in Pancho & Lefty Brands, LLC. A total of 1,200,000 shares of Units are available of the Company, for $420,000.

QUILA MARIA’S MEMBERS/SHARES/UNITS

*Assumes all 1,200,000 membership 
units are purchased.

DRAFT



USE OF PROCEEDS MAXIMUM

$     420,000
Offering Expense $       42,000
Purchase Equipment $     100,000

Purchase Inventory $       50,000

Advertising & Marketing $       80,000

Working Capital $     148,000

Total $     420,000

USE OF PROCEEDS

The Company has set a minimum minimum investment at $17,500 per investor and no minimum offering must be reached for the Company to begin utilizing the funds
for the operation of the Company.

The Offering is not underwritten. The UNITS are offered on a “best efforts” basis by the Company through its Board of Managers. All proceeds, less offering expenses
from the sale of UNITS will be delivered directly to the Company’s corporate account and be available for immediate use by the Company at its discretion. The Offering
will terminate on the earliest of: (a) the date the Company, in its discretion, elects to terminate, or (b) the date upon which all UNITS have been sold, or (c) July 1,
2021, or such date as may be extended from time to time by the Company, but not later than 180 days thereafter (the “Offering Period”.)

The Company seeks to raise maximum gross proceeds of $ 420,000. No minimum proceeds need to be obtained for the Company to utilize funds to begin operations. The
Company intends to apply these proceeds substantially as set forth herein, subject only to reallocation by Management in the best interests of the Company.

DRAFT



RISK FACTORS
1. No assurance can be made of the successful completion of this proposed offering to sell any of the UNITS.
2. The Company can make no assurance that the trademarks “Pancho & Lefty’s” and “Mesquite Fire,” can be 

registered with the United States Patent & Trademark Office allowing the Company to use the word marks.
3. The Company can make no assurance that the Quila Maria’s Tequila Ria, LLC, will be able to register with the 

Consejo Regulator de Tequila in Mexico, nor the United States Tax & Trade Bureau and get the proper 
license and permits to bottle the Company’s brand “Mesquite Fire Tequila Cocktail.” 

4. No assurance can be made to the successful sale of the Company’s products to any distributor or retailer. 
5. The need for future capital will almost certainly be required, and no assurance can be made that the 

Company can reach sales levels that will allow for any additional capital raise.
6. Should the Company be able to secure a secondary round of financing, investors in this initial round would 

be diluted, and the Company can make no estimation of the degree of dilution investors would suffer.
7. Historic sales of the original Pancho & Lefty’s Salsa were a direct result of advertising on the Rush Limbaugh 

national radio program. The possibility to secure his services is no longer available, and the Company 
believes it will be very difficult to find another advertising media that would be as effective. 

8. The Company will begin the preparation of the Private Placement Memorandum, the legal and accounting 
requirements, online investor portal, and preparation of the Regulation D 506 (c) offering documents to be 
filed with the Securities Exchange Commission and all appropriate state agency’s as quickly as the 
investment of one UNIT is subscribed. Consequently,  all UNITS need not be sold under the terms of this 
Power Point presentation to affect a Regulation D 506 (c) offer.



“Pancho”
Jesse Lee CarriganJose Leonardo Lopez

“Lefty”

“ampersand”

&

SALUD! 
AMIGOS.

Original Art
by 

Cynthia Armsden
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